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Terms & Conditions

Entry Deadline: 23:59, 2020/09/14

. Shop! Awards Contest is run by Shop! Greater China (hereinafter referred to as the

“Awards Committee").

. The Awards Contest is open to domestic and overseas retail companies registered at

home and abroad.

. Please seek the customer's consent before entering, as this is an Awards Contest joined
by both Party A and Party B.

. There is no limit of entry quantity.
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Terms & Conditions

5. Except “International Entries" category, entries must be designed or produced in
Chinese mainland, Hong Kong, Macau and Taiwan.

Entries must be on the market from January 2019 to June 2020.

Entries that have been entered in 2019 Shop! Awards Contest are not entitled to join.

Questions about entries must be answered in full Chinese or in all English.

S

The jury's decision will be final and no dispute. Once entry is entered, this Terms and
Conditions is deemed accepted by entrant.

10.The Awards Committee will have final interpretation right of the Awards Contest.
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Entrants Company

(@Retailer

@Retail brands
@4A Advertising company
@Branding company
@Retail designer
@Retail Tech Suppliers

(@Retail Service Supplier

I @Retail Display Supplier
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gﬂgﬂﬁ,,« I 14 Regular + 2 New Category |

1. #81. BZEMEFRE Supermarket, Grocery 8. mEEI Category Management (P, SP)
& Store (P, SP, T) 9. JEN{E%H In-Store Promotion (T)
2. BREZMEY I Department Store & 10. B55FF & Cross-Over Retail (P, SP, T)
Shopping Mall (P, SP, T) 11. MY E E$57E5N Shopper Marketing
3. FEZBFEN Cosmetics Convenience& Beauty Campaign (T)
(P, SP, T) 12. 2 FE$5IE Online Campaign (T)
4. ItHE. =EFE)FEFE Toy, Sport & Fashion (P, 13. B IRE$HARN Seasonal Marketing &
SP, T) Promotion (T)
5. Mn/FEE%E Visual Merchandising & Scene 14. Zx &I R B Sustainable Project(Long Term)

Marketing (P, SP, T) W15' @5 Eg International Entries (P, SP, T)
6. [E&. RIEFMBEEER Shop Fitting & Fixtures 6. REFEIEAK Anti -
(P, SP) ‘New Pandemic Retail Excellence Awards (SP, T)

7. 'I‘kl‘/q,E\ JEHRJEFEFHE Pop-up Store, Shop-
in-Shop & Kiosk (P, SP, T)
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NEW Category

m Sustainable Project (Long Term)

Need to answer below entry questions:

Q1. Did practices employed in the design stage of the project reduce the environmental
impact of the display?

Q2. Materials used and how the production process helped reduce the environmental impact?
Q3. How have changes made to the physical infrastructure impacted upon production, such as
reduced utility consumption, reduced wastage/waste treatment and improved process
control?

Q4. How has the supply chain included in the process driven environmental efficiencies?

Q5. Describe the role that installation and fulfillment played in reducing the environmental

iImpact and how changes in practices were employed.
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New Category

B International Entries (P, SP, T)
It is to encourage and recognize more outstanding retail pops, stores fixtures and marketing campaigns
on international retail market. If the company is not covered by the regular Shop!/POPAI Awards Contest

in the region, Shop! Greater China Awards Contest is an internationally certified award that is absolutely

competitive in your market.

Entry type can be one of below but not limited to:
» Retail POP products and fixtures

 Retall marketing campaigns

» Store design

 Retail/Brand solution projects

« And more....
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New Category

B Anti-Pandemic Retail Excellence Awards (SP, T)

The vast majority of retail businesses have been hit significantly this year because of COVID-19. At the
same time, many enterprises boldly business mode and develop post pandemic retail solution. Moreover,
some of them even share their resources to assist with governmental anti-pandemic actions! So Shop!

Greater China established Anti-Pandemic Retail Excellence Awards in 2020 to recognize these companies

for its excellent business strategy and social responsibility.

Entry type can be one of below but not limited to:

« Product: Anti-Pandemic products, anti-pandemic POP displays and fixtures, etc.

« Project: Social distancing VI system, anti — pandemic community campaigns, etc.
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It you don't have

/Registration

E %2% %%r %m% ENTER THE AWARDS

GREATER CHINA

Enter the Awards

To enter the SHOP! Greater China Awards, you need to be registered and logged in.

If you have previously registered and have received your email and want to login, click here now.

an account, please If you haven't already registered, complete the form below with your details and click the Continue button when ready.

register

| Register Below l
ease complete the fields below with your details and when ready click the Continue button.

First Name

Surname

Company Name

Position

Email Address Morena
Password | seeseess

Repeat Password

CONTACT US | LOGIN

MY AWARD ENTRIES

HOME

shop
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Award Entry: Step 2

Complete/amend the fields of information for this award below and click on the Continue button w!en ready.

Company Detail
Company Name
Address 1
Address 2
Address 3
Address 4
Town/City
County
Postcode
Telephone
Fax
Email Address

Contact Name

Client Detail
Company Name
Address 1
Address 2
Address 3
Address 4
Town
County
Postcode
Telephone
Fax
Email Address
Contact Name
Job Title

Shop! A4 t2/Shop! Greater China

=ERTEISES1ENIE

Guangzhou
Haizhu District
510000000000000
15626106517

morena@shop-gc.com

Morena Luo

Luxigit T{E=E
EFFAEENETIE20

Guangdong

Liwan District
CANNOT PROVIDE
15626106517

morena@shop-gc.com

Morena Luo

FTEENE

‘@

\_

v Make sure the email is correct

/

\_

/
o Client Authorization

You have to make sure your client agree to your
joining to the Contest because the entry will be
publicly announced if winning.

~

/

CI |ent AUthOI"'Za'n on f # I donfirm that the client's approval has been given to enter this activity in the SHOP! Greater China Awards Contest 2019

Save & Continue

©2019 SHOP! Greater China. All Rights Reserved. Privacy Policy Terms and Conditions

Website Design By Zarr

shop

HEFEEH Hhe

GREATER CHINA



¥ 1 .

"Entering Entry

SHOP! Greater China Awards: New Entry

Please read this helpful information before you start your entry,
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Entry Submissions.

Entries for the competition will be judged against the following criteria.

Judges look to the case study to provide all the information they require that is not visible from the images and videos submitted. Remember - if you don't
include it, the judges won't know it.

What were the Client's marketing objectives as stated in their brief? (Maximum 300 words)

How did the design, chosen materials and construction method respond to the brief? (Maximum 300 words)
How was the entry received in its targeted retail environment? (Maximum 300 words)

How well did the entry meet is targeted ROI (Return On Investment)? (Maximum 300 words)

Production run

Life expectancy

Judges look to the case study to provide all the information they require that is not visible from the images and videos submitted. Remember- if you don't
include it, the judges won't know.

Frequently Asked Questions.

.What is the maximum number of entries I can submit?

A. There is no limit on the number of entries. o | m po rta nt |

Q.Do I have to complete all entry criteria for it to be eligible for the competition?
A. Yes, all criteria need to be completed.

Q. Can I submit the actual display as part of my entry?
A. No. Only photographs and video clips are accepted in support of entries.

Q. How many photographs can I submit for each entry?
A. Four. The minimum number of photographs required is three. It is essential to use photographs of the display in-store.

/

Entry Title SHOPASIA TESTING o

\ Please write your entry name carefully
because 1t will be announced publicly

é-m G EEER Ehe
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Award Entry: Step 1

Complete/amend the fields of information for this award below and click on the Continue button

Entry Title SHOPASIA TESTING

ENTER THE AWARDS MY AWARD ENTRIES HOME

/@ A

B Choose category according to entry’s nature,
\when ready. | ;sage, targeted market, etc

B |f the category does not match after entry

Awards Category | #Brh. &ZYSi{EF]E Supermarket, Grocery & Convenience Store

Save & Continue

farh. BZYEFMEHIE Supermarket, Grocery & Convenience Store
BEEHFE > Department Store & Shopping Mall

=75t Cosmetics & Beauty

bt i=EIF0ETE Toy, Sport & Fashion

Wm/im=EF1E Visual Merchandising & Scene Marketing
53, EFEFIEEE Shop Fitting & Fixtures

NS, 59 /EFIEHE Pop-up Store, Shop-in-Shop & Kiosk
FREEE1E Category Management

JER{EE In-Store Promotion

EFRZEE Cross-Over Retail

M1& =550 Shopper Marketing Campaign

# F=EINA Online Campaign

T EE=iE&5) Seasonal Marketing & Promotion
FEIMFEINE Sustainable Project

- 3E4HMNE1% International Entries
_RHTFEHE AN Anti-Pandemic Retail Excellence Awards

submission, we will notify via email for

further action /

gm B EER Ehe
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/ Entering Entry

-i

= “€hoose according to life expectancy on market

Award Entry: Step 1

Complete/amend the fields of information for this award below and click on the Continue button when ready.

Entry Title SHOPASIA TESTING

Awards Category #Br5. &ZYEREF|E Supermarket, Grocery & Convenience Store ¥

" Permanent > * 6 months above
® Semi-Permanent >+ 2to 6 months
' Temporary >+ Within 2 months

Save & Continue
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tering Entry

e Y : -
_ “Entry information: answer 4 questions

Award Entry: Step 3

Please complete the sections below with the relevant information.

Q1. What were the client's marketing objectives as stated in their brief? (Up to 300 words)

Q2. How did the design, chosen materials and construction method respond to the brief? (Up to 300 words)

#~
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 \\ words)

Q4. Are there any additional remarks on the entry? (Up to 300 words)

Life expectancy should
Q?pmducuun Run match the sub-category:

Permanent, Semi-
Qﬁ.[Ltfe Expectancy ] Permanent, Temporary

Save & Continue
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i Questions are different | Entry information for

from other categories Susta!nable Projects, 5
questions

\_

\ - —

QL Did practices employed in the design stage of the project redece the environmental mpact of the display? (Up ta 3000 words)

(1. Dhd practices employed in the dasign stage of the projact reduce the environmental mpact of the desplay? (Up 1o 300
words |

Q2. Malirbals wsedd and how e production process helped reduce Uhe eovirommenlal imgaect? (U o 100 sk )
2. Matenals usad and how the production process helped reduce the environmeantal impact? (Up o 300 words)

01 How have changes made to the physical infrastructure impacted upon production, such as reduced utibity consumplion, reduced
wasladps [ wasle Urealmend and improved prooeses ooadred 2 (U Do 3000 sxnds )

3. How have changes made 1o the physical infrastructure impacted upon production, such as reduced utility consumption,
reduced wastage/waste treatment and improved process controd? (Up o 200 words) I

FREEEH TR
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Entry information for
Sustainable Projects,
different questions

O, v has U supgly csadn inchsded in The process deven eovironmaenlal ellcbemncbes? (L bp 300 woeeds)
2. How has the supply chamn ncluded in the process driven environmental efficiences? (Up 1o 300 words)

Q5. Describe the role that installation and fulfillment played in reducing the snvironmental impact and how changes in practices were
emmploysd, [Up o 30 wonds)

5. Descnibe the rode that installation and fulfillment played in reducing the emaronmential impact and how changes n practices
were amployed. (Up to 300 words)
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Award Entry: Step 4

AN

~- pﬁading Images

N 1‘;“ The images you have previously uploaded hown bel O "
ARl RPN = TGS YOR AHE PIEVIDERYY Hpoatise ars sTofh beow: nly when you edit the entry can you
“\*\»»5‘:"3‘_ \‘OI’ VldeOS Existing Award Entry Images o y y y y

see the images you have uploaded

o I m a g es q u a I ity Upload/Replace Images

You can upload up to three images or photos for your entry. To upload an image, click the browse button below, find the image on your computer and the click

req u i re m e nt: 300 d pi Continue button when ready.

IMPORTANT NOTE: A minimum of three images are required to be uploaded and your images should be in JPG format and ideally less than
2MB in size EACH..

. . o
Main Photo/Image For uploading 1%t image, It Is also
FEIENF | ARSI A cover image

This image will be the main image used in all publicity, unless SHOP! Greater China deems another image more suitable. This must be an image of the display in
store.

Image 1

SRS | SR For uploading 2" image

Image 2 _ d :
RS | SRS For uploading 3™ image

Image 3 . .
I | For uploading 4% image

Image 4
BHE I | SRR

Video files should each last no longer than 30 seconds in duration. It is mandatory that these videos are uploaded as .WMV files (Windows Media Viewer/WMV
format) with a size of no more than 5mb.

VIDEO 1 Upload o
VRS | FOSIREES |
Not mandatory but highly recommend

Before clicking below, please be aware that if you are uploading several files it may take several minutes to upload.

HEFEEH Hhe
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‘1Tmages example

v’ Combining multiple images into one is acceptable
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v Entry’s appearance in market
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—  “Finish entering

CONTACT US | LOGIN

Vs
E ﬁi’%%%fh H -y}% ENTER THE AWARDS MY AWARD ENTRIES HOME

GREATER CHINA

Award Entry: Complete

Your Award Entry has successfully been saved/updated.

A\ Finish entering# Finish the contest

dm G EEER Ehe
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» Entrant can enter multiple entries and submit

:f‘.b.mitting entry

_.* Entry quantity unlimited

all of or several of them

My Award Entries

copy before submission

To ensure the entry accuracy, we strongly

Tips: Please have text and images

recommend a double-check by Contest Committee
before submission. Please contact us when you feel
you are ready to submit, but do not check the

submit option!

Below are a list of your existing Award Entries. To enter another award click here.

Delete Entry Date | Entry Title Payment Status Submit Entry Edit
Today SHOPASIA TESTING PAYMENT RECEIVED

Category: F5MH1% International Entries

ﬁ Today SHOPASIA TESTING NOT YET PAID 7
Category. 2Unknown

| Today SHOPASIA TESTING NOT YET PAID Z
Category: #i5, BEZYEFIER)E Supermarket, Grocery &
Convenience Store

A You can delete entry before submission
Once the entry Is submitted, you cannot edit or delete!

Entries can be entered for by ticking the appropriate box

ABefore submission, you can still edit your entry anytime

g-m G EEER Ehe
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If the entry Is submitted,
you cannot review or

My Award Entries

Below are a list of your existing Award Entries. To enter another award click here. check status.
Delete Entry Date Entry Title Payment Status Submit Entry Edit
Today SHOPASIA TESTING PAYMENT RECEIVED

Category: &5} 1% International Entries

0| Today SHOPASIA TESTING NOT YET PAID @ V4
Category: ?Unknown

@ | Today | SHOPASIA TESTING 'NOT YET PAID | L
Category: BB, BEZERHERE Supermarket, Grocery &
Convenience Store

Entries can be entered for by ticking the appropriate box

This submission acknowledges acceptance of the rules of entry. The entrant declares that client permission has been received for the entry to compete and that
you accept any SHOP! Greater China Awards sponsored publicity and use of the entry.

Number Of Entries To Submit: 1

\_

(A . .
ATIpS: Please have text and images copy

)

for your entry. It would be re-used when
you are nhominated for Global Awards

ém G EEER Ehe
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Entries Successfully Submitted

Your entries have successfully been submitted to this year's SHOP! Greater China Awards.
All entries are checked and vetted by our team and we will be in touch with you if we have any questions.

The SHOP! Greater China Team

After submission, payment process begins.

O Entrant may have multiple entries

0 Entry fee is paid for submitted entries

ém G EEER Ehe
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®Entry fee: Shop! members and partners: 15t entry is FREE! 2"d, 3rd .-- USD400 per one
Non-members: USD800 per one
®Entry submit deadline: September 14th, 2020, end of business day

This Is also the payment deadline. If not paid before deadline, the entry will be deemed invalid

ém G EEER Ehe
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Payment

Shop! Greater China Payment Account

Please transfer entry fee to below account:

Account Name: SHOPASIA LIMITED
Account Number: 333-28-04386-2
Bank & Branch: Shanghai Commercial
Bank Ltd., Tsuen Wan Branch

Bank Code: 025

SWIFT code: SCBKHKHHXXX

Bank Address: 405 Castle Peak Road,

Tsuen Wan , N.T. Hong Kong /




* The entry payment status will change after paid. That means:

You have completed the whole process and just wait for your results!

After payment, you can still enter entry
My Award Entries
Below are a list of your existing Award Entries. To enter another award click here.
Delete Entry Date Entry Title Payment Status Submit Entry Edit
Today SHOPASIA TESTING FEA"I"MEHT RECEIVED
Category: &Z5)117 International Entries
Today SHOPASIA TESTING NOT YET PAID
Category: ?Unknown
i | Today SHOPASIA TESTING NOT YET PAID V4
Category: BB, BEZXERNER|E Supermarket, Grocery &
Convenience Store

Entries can be entered for by ticking the appropriate box

ém G EEER Ehe
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/Other que stions

€ Have scenarios that not mentioned in the Guidelines
® Are first to join the Contest and need more guidance

€ \Want to double check entry accuracy before submission

Please contact

Morena: morena@shop-gc.com

ém G EEER Ehe
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b /' 7-.2019-2020 Global Gold Awards Gallery
~ m Shop! Greater China-2019
https://www.shop-gc.com/2019shopgcawards

B Shop! US-2020
https://www.shopawards.org/wp-content/uploads/2020/06/20ShopAward-OMAGold.pdt

®m POPAI UK-2019
https:.//www.popal.co.uk/awards/gallery/2019/

B POPAI D-A-CH-2020
https://shopassociation-dach.de/wp-content/uploads/2020/05/Gewinner-PriC3%A4sentation Awards 2020.pdt

m POPAI FR-2019

https://www.popalawards.com/content/dam/sitebuilder/ret/popal-

awards/pdt/Tableau%20Palmaresh20POPAI%20Awards%202019.pdf.coredownload.62580990/.pdt

gm G EEER Ehe
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https://www.shop-gc.com/2019shopgcawards
https://www.shopawards.org/wp-content/uploads/2020/06/20ShopAward-OMAGold.pdf
https://www.popai.co.uk/awards/gallery/2019/
https://shopassociation-dach.de/wp-content/uploads/2020/05/Gewinner-Pr%C3%A4sentation_Awards_2020.pdf
https://www.popaiawards.com/content/dam/sitebuilder/ref/popai-awards/pdf/Tableau%20Palmares%20POPAI%20Awards%202019.pdf.coredownload.625809907.pdf
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Chengdu Gather Market

Location: Shenzhen, Guangdong province, China

- by
N ‘—‘b
-

Submitter: Shenzhen Onewe Commercial Space e
Design & Planning Co., Ltd |

Category: Store Fixture & Elements >
_T
mE&

GatherMarket

\
%

Location: Shenzhen, Guangdong province, China

HEFEEH Hhe
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f; -2020 Global Awards

Objectives

China 1s one of ancient civilization ot the world. Prosperity of commercial markets has a long
nistory. The modern Chinese retall department store design style 1s dominated by the style of
following and imitating the west, which gives people a sense of Deja Vu In every retall space. The
ack of humanistic atmosphere and thematic design 1s a common problem in contemporary
Chinese commercial space design. Renhe city I1s located in the “land of abundance” of Chengdu,
Sichuan province. Under the soll of such a thousand-year old city, there 1Is no commercial space
that truly conforms to the Oriental traditional culture.

In this context, the client hopes that we can jump out of the cookie-cutter business environment
and build a unique heritage of the Chinese nation millennium heritage of the Chinese nation
millennium culture of the eastern city collection. While satistying the core value of the store, It
endows the space with the soul of the east, arouses the resonance of consumers, and shapes an
Impressive commercial space.

SO EFEEEEar 51
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f; -2020 Global Awards

How were the objectives met?

Renhe market invested 15 million yuan in the decoration and decoration cost. In this project, we planned
It as a supermarket+market, and integrated the food stalls and snacks into it to Improve the efticiency,
enhance the fun and shopping of the store, and extend the time consumers stay In the store. Since the
opening of this project iIn November last year, the turnover of this project has reached 40 million yuan
within half a year, with a gross profit of 14%. Compared with other unchanged branches, the turnover
has increased by 30%.

This project is the first commercial space created with the theme of "new Oriental” in China, which
covers many cultural symbols rooted in the bones of our Chinese people, so that consumers have a
great resonance. With the continuous efforts of the operation team In the later period, Chengdu Renhe
market has achieved a state of high appearance and high income. After 1t was launched in southwest
China in 2018, Renhe market has become the benchmark of the industry, with a large number of people
IN the Industry going to visit and study, and a wave of the return of traditional national culture in the
fleld of retall design has been set off.

SO EFEEEEar 51
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ELMA CHIPS® Recycled Display
Location: Embu das Artes, Sao Paulo, Brasil
Submitter: Fabrica de Ideias

Originating Country Contest: Brasil
Category: Sustainability

SN \
-\-’.¥ NS
SN SR

HEFEEH Hhe

GREATER CHINA




bg(!'

..2020 Global Awards

Objectives

After the implementation of the National Solid Waste Law, in 2010, PepsiCo Brasil initiated a
business policy with the Performance with Purpose project, involving a series of actions aimed
at delivering long-term sustainable growth, leaving a positive mark on society and the
environment.

With this new strategic vision, the company started to worry about the destination of the
waste generated In the production and post-consumption stages of Its plastic packaging,
seeking a new use for them.

It was from there that the demand arose to produce a display for ELMA CHIPS® products
that was manufactured from post-consumer plastic packaging and that served the objective
of being a sustainable solution for the point of sale, contributing to the circular economy of
plastic.

SO EFEEEEar 51
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How were the objectives met?

To carry out this project, it was necessary to foster the recycling chain, developing the recycling process in
partnership with cooperatives of recycled material collectors. The solution was to transtorm a recycled material
INto a durable asset, In this case the permanent display that can stay at the point of sale for a long time and
then be recycled again, in a continuous cycle of sustainability.

The result of this project was the use of recycled material equivalent to 75 million packages or 450 tons of
recycled plastic in 8 years.In addition, to meet the requirements of a complete sustainable solution, we also
think about logistics optimization, through the creation of a modular display that could be disassembled and

easlly assembled at the point o
contributing to the reduction o

- sale. This made it possi
- pollutants in the atmos

This was undoubtedly a pionee
Efficiency category of the Popal

Positives of the project:

nle to reduce costs In storage and transportation, also

ohere (less trucks on the streets).

~and exclusive project, carried out In partnership with PepsiCo Brasil, which
brought great visibility to the brand and its products, earning 1t the maximum sustainability award in the Eco

Brasil 2019 Award.

-Strengthens the circular economy of plastic and promotes recycling

-Contributes to the preservatio

-Generates a recycled product with hig
-Positively impacts the shopper's perce

n of the environment

-Agility of execution at the POS
-Cost reduction of POS materials

N added value for the merchandising chain
otion and adds value to the brand

SO EFEEEEar 51
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Heinz Mayo Golden Egg Hunt
Location: Artarmon, NSW, Australia
Submitter: XPO Brands

Originating Country Contest: Australia

Category: Digital, Mobile, & Interactive Media

) ERBEEH E S
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~ Objectives

\\ The story:
Mayonnaise is a much-loved condiment in Australia with consumers spending AUD$139,551,218 on mayonnaise every year, particularly during Christmas
and Easter.
Traditional Aussie mayonnaise 1s made with whole eggs. However, some brands use ingredient substitutes, leading to shopper confusion as to the
definition of ‘real” mayonnaise.

The brief:

In the lead up to Easter 2019, Kraft Heinz approached us to develop a campaign that demonstrated its commitment to back and build its brands in
Innovative ways. The company has an “act-not-ad” philosophy to ensure any brand activity creates meaningtul consumer connections that are grounded In
context.

For this campaign, Kraft Heinz challenged us to create an engaging ‘ACTvertising’ out-of-store experience to educate consumers that Heinz makes
[Seriously] Good Mayonnaise with WHOLE EGGS. '

The key challenges we taced was to invent a unique experience that would achieve the highest brand awareness among the largest possible audience with
a relatively low budget!

The objectives:

Education

* The primary objective was to educate consumers that Heinz [Seriously] Good Mayonnaise i1s made with whole eggs while underpinning Kraft Heinz's "act-
not-ad” philosophy.

Engagement:

e Give away 10,000 full-size bottles of Heinz [Seriously] Good Mayonnaise.

Awareness

e Create a meaningful activation that raised brand awareness at a local Sydney level in the state of New South Wales (NSW).

Sales

e Strategically, we believed the campaign should work hard to drive people to the shelf, so as an extra measure of success, we challenged ourselves to

generate an uplift iIn NSW sales data. dﬂ. I EREEEHN Sihe
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How were the objectives met?

|Seriously] Good Results

Education:

e Strategic insights found Australia’s Sydney Royal Easter Show to be the greatest opportunity for awareness/engagement with 828,000 attendees: 60+% being our
targeted main grocery buyers.

* \We developed a consistent recipe education message: WHOLE EGGS WORTH SEARCHING FOR. Its double-meaning encouraged Showgoers to search for the
product in-store and participate in our GOLDEN EGG HUNT.

Engagement:

» Using Snapchat, Showgoers engaged with the Hunt, solving clues around the Showground to find six virtual Golden Eggs and snap selfies with them to win a
share of AUD$1000/day.

» Clues were avallable from the Heinz [Seriously Good] Golden Egg Hunt stand, strategically placed in the Poultry Pavilion to highlight our ‘whole egg’ story!

* \We achieved: ]

e 165,597 Egg Hunt Snapchat impressions.

» 12,000 bottle redemptions.

» A bonus Facebook post on the Show's page, boasting 160,000+ followers, reaching 22,885 people with 4,201 video views.

Awareness:

* Two million+ impressions, exceeding the brand awareness objective.

e 1,497,491 media impressions.

« 300,000 Show eDM impressions.

e 327,000 impressions from the ad/website/Show app.

e $15,000 media investment returned circa 1.5 million impressions (paid and earned), resulting in $60,000+ media value: 305% ROl on the media platform.
* Bronze Medal for the Best Commercial Exhibitor Award in recognition of the innovation it brought to the Show.

Sales:
e 61.3% conversion from engagement to first purchase (based on NSW grocery sales data during/post-campaign). d’l G e B 2 B
* In week one, combined with price promotion, the campaign increased NSW market share by +29.2% (vs YTD). . GReAeR CHINA
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