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Account Name: SHOPAGSIA LIMITED

Account Number: 333-28-04386-2

Bank & Branch: Shanghai Commercial Bank Ltd.,
Tsuen Wan Branch

Bank Code: 025

SWIFT code: SCBKHKHHXXX

Bank Address: 405 Castle Peak Road, Tsuen Wan ,

N.T. Hong Kong
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http://www.shop-gc.com/2021djs

https://popal.secure-awards.com/a/gallery?roundld=101

https://www.popal.co.uk/awards/gallery/2021/

https://shopassociation-dach.de/wp-content/uploads/2021/05/Gewinner-Praesentation 2021.pdf

https:.//www.shopawards.org/wp-content/uploads/2021/06/2021 Global Award Winners.pdf



http://www.shop-gc.com/2021djs
https://popai.secure-awards.com/a/gallery?roundId=101
https://www.popai.co.uk/awards/gallery/2021/
https://shopassociation-dach.de/wp-content/uploads/2021/05/Gewinner-Praesentation_2021.pdf
https://www.shopawards.org/wp-content/uploads/2021/06/2021_Global_Award_Winners.pdf

AZFEHE, BSEIE, BIRAR:

)

E R FEEH Sihe
DR Zoie He fal{5an

Zoie@Shop-gc.com
+86 13450280029



mailto:admin@shop-gc.com

